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96-player field

72
Boys

24
Girls

19 sTATES
rEPRESENTED

3 countries
rEPRESENTED

mill creek metroparks

Golf Course
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maxwell moldovan |68-68-66-202

Champions

reese guzman |67-68-69–204
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15,078
unique page 

views

Individual Microsite

The following is a summary of impressions made for the Mill Creek Foundation Junior All-Star.
(All numbers are estimates.)

Schedule and 
rESULTS pAGES

1.6 million 
unique page 

views

Taylormade-Adidas 
Golf Live Scoring

18,750
unique page 

views

{Unique Views: if an individual visits the page more than once, that view only counts as one}
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The Mill Creek Foundation Junior All-Star had an impact on the Youngstown, Ohio, 
economy. The AJGA bases the following estimates on information received from 

participants at tournament registration. 

$254,697

2016 total economic impact:2016 economic impact:

$97,067Visitor Spending: 

$10,400Administrative Costs:

2.37Regional Multiplier:
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17,400
Followers

Tweets using  
#JASMillcreek

Potential Reach of 
#jasmillcreek

21,000 
Likes

Photo Album 
Engagements

104 117,640

5,457

People 
reached

18,832

Twitter

Facebook

https://www.facebook.com/AJGAGolf/photos/?tab=album&album_id=10153692000873443
https://www.facebook.com/AJGAGolf/photos/?tab=album&album_id=10153692000873443
https://www.facebook.com/AJGAGolf/photos/?tab=album&album_id=10153692000873443
https://twitter.com/search?f=tweets&vertical=default&q=%23jasmillcreek&src=typd
https://twitter.com/search?f=tweets&vertical=default&q=%23jasmillcreek&src=typd
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https://www.youtube.com/watch?v=hW4DeImYjKk
https://www.youtube.com/watch?v=OIyDks4gNrQ
https://www.youtube.com/watch?v=n5X7IClWbAo
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